MASTERING
UX BRAND GUIDELINES

(CLARITY, CONSISTENCY & CREATIVITY)

wuomvunsutn UX BRAND TUlS dreamndudsatlou dNdus uasignunadsvassa

U{|Branding Lab



Today's key presentation goal.

wWikurgkanluasuitaualudui

IS199nUNLausttudNMvuNIsul UX Brand TUtsvu
[Gogvid ADWBADU dIlauD La=AUAQaSIvassSA
wsSouldalomatrnnAutunuiataousouluniswauun
UX Brand uovishaolU

lhkugnatrnuaiuisaunldtduiuldaogvauidaus twads1voAUNIDAASYNIU NOMETULA:NMYUDNDVANS
rindoalkungovia rKéalasloiGawuldy awisnsdawauunua:souniuwauunla lastd UX Brand Guideline 1aud
Wuuuomvo avaukan tumsusudsvuazcingoatknuuovisiiaulaldtunAnmvolaednu

We would like to present our approach to implementing the UX Brand with clarity, consistency, and creativity, while also providing an opportunity
for everyone on the team to actively participate in its continuous development.

Our goal is to ensure that the team can apply it consistently, fostering a shared understanding both within and outside the organization.

If there are any gaps or additional ideas, we encourage everyone to contribute to its improvement. This UX Brand Guideline will serve as the
primary reference for refining and evolving our team in a unified direction.



Branding Lab in Action: How We Built the UX Brand
MsN1vIuYDvYNU Branding Lab tuniswauun UX Branding

Jareunuad ishlasulongoinwiriipu Svoondlu Audtdnis ‘anA’
lastoswhuauiduanAmuav Branding Lab Tongnlasuaa misasivuusuddinsu UX
BotuaduUSNIVUNUDEEDIN ‘UX Services' Bvapukaviimsiaguudavlirtduanish UX *

Late last year, we received a brief from P’"Mon. Moving forward, we will treat P’'Mon as a client of the Branding Lab. The task was to
create a UX brand, initially named ‘UX Services.

laoonu Branding Lab Tdaovon List Anmwndavuivioanuuulalnuazuusud avoi

Service hame Tagline
Who are we speaking to? What else should we think about?
what do we tell them? Reference Examples

Brand architecture/ Brand Personality



Extra things to consider beyond the main topics.

nauktntneil Tala UX nwuasatnaom(l Taomsunlaliniduuidsudsy uazidnsaonuuulk
waunu wathklanaawsnandga laslanu UXD rareau lasounuwasuiuudAauazasiolaln UX

tunankangsyuuu IWalNLauDlrnUaNAY

P'Boyn previously created a UX logo, which was refined and redesigned for the best outcome.
The UXD team collaborated to develop and present various logo concepts to the client.
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WHY BRAND GUIDELINES MAT TER?

p0aUs=avAvavindlau

Ol 02

FIRST THING SECOND THING
® ®
Consistency Alignment
WaAUEUEUD WaAwLhlanasvaunvmMeiu

LHLa=ANYUDADVAANS



Service name

UX

Tagline

Let’s TRANSFORM
your product experience together



UX
Brand Guidelines.

If you've received permission to use our logo, product icons, or other
trademarks, follow these guidelines.

Created By : UX SCB TechX

Latest updated : 15 Mar 2025
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Brand Concept

Brand Positioning

UX at SCB Tech X

UX is a department under SCB Tech X, dedicated to developing
and delivering innovative products and services that empower
users. We define productivity as the ability to produce high-
quality work efficiently and effectively.

As a UX team, we bring together comprehensive specialties,
iIncluding user research, service design, UX writing, and
workshop moderation. By leveraging Al, we not only streamline
our workflows but also enhance efficiency and elevate the
experience for end users.
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Brand Concept

Our Audience

We are a B2B brand dedicated to providing services to high-

level corporate clients, particularly those in the SET 100 group.

Our clear goal is to strengthen and add value to businesses,
starting with companies within the SCBX Group, our key
partner in the business ecosystem.

Companies within the SCBX Group

We focus on developing relationships and supporting the growth of businesses
within the SCBX Group to create a strong and sustainable ecosystem.

Financial Industry & Loyalty
Program

We aim to serve clients in the financial sector, such as banks, insurance
companies, and organizations offering loyalty programs. Our goal is to enhance
their ability to build customer engagement and create lasting value.

Adjacent Industries

We extend our services to related industries with a strong client base, including:
- Hospitals (Samitivej): Supporting efficiency improvements in healthcare

services.
- Telecommunications (AIS): Assisting in the development of digital services to

Mmeet consumer demands.



Brand Concept

Brand Personality

Our brand personality forms the foundation for creating a clear
and unified vision, ensuring consistency in everything we
present to the world. Defined by three key words,

this personality captures how we communicate through our
tone of voice, design, and the essence of our brand. You will
find these words repeated throughout our guidelines, as they
shape the identity of our designs, communications, and every
channel we use to connect with people.

Creator

(Creative and visionary)

Personality: Exceptionally creative,
visionary, and inspired by the
boundless power of imagination.

Goal: To create and present unique,
meaningful works that highlight
beauty in a distinctive and
unforgettable manner.

Sage

Deeply knowledgeable and
focused on learning

Personality: Highly intelligent,
deeply insightful, and unwaveringly
committed to seeking and sharing
the truth.

Goal: To deliver valuable knowledge
and thoroughly researched
information that inspires
continuous learning, personal
growth, and meaningful
development.

Caregiver

Warm and supportive

Personality: Profoundly
compassionate, empathetic, and
committed to valuing and
supporting others through genuine
care.

Goal: To nurture and assist others
by offering comfort, security, and a
warm, reassuring presence in every
Interaction.



Brand Concept

Brand Personality
in UX's Visual Design

Creator
Focuses on innovation and unigue design.

Emphasizing innovation and unique design, the gradient in the "UX" logo
adds a modern, dynamic touch. The distinct "X" breaks from standard
typography, showcasing originality and bold creativity. The orange-to-red
gradient enhances the sense of energy, symbolizing a forward-thinking
mindset and the brand’s drive to push boundaries.

Represents intelligence and deep knowledge.
Symbolizing intelligence and deep knowledge, the logo’s structured
design reflects stability, logic, and precision. Clean lines create a
balanced, well-organized look. Shades of blue, light blue, and purple

reinforce trust, innovation, and depth of thought, aligning with the
brand’'s commitment to knowledge and insight.

Caregiver

Reflects compassion and support.

Conveying compassion and support, the logo’s rounded edges create a
friendly, welcoming feel. Soft red tones subtly add warmth and familiarity,
shaping a gentle and inviting impression.

Caregiver
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Logos & Usage

Brand Concept

lala UX lasumsoonuuuwalkdaaandaviauynanuavuusud

lagwanuunutnuaw The Creator, The Sage a: The Caregiver
W BareAu

dowalklaaaaanusainIvalgmnidAIu NUady as1vassA
aataal uaztwnaviavig

11
(e |

Aslagdndonv mswaulauazweouulrag1vcaLlion
HazgvvIgWutuazAdvanikaulalamniuu

wagvudeyanyaduov mswasudav waluins
la=nstdulaagivaatlov

FodazAaudv ANuauisaluaisusucuoviusud
wazAUvUulunmsdutndauudanssuludnokin wuun
Is1avTagline 1D

AdDIUdDanaavAau SCB Tech X
A1SOOALLUUIVAYSAWY AdULGaUlgvAUdOanualUuaLUSENLLU SCB
Tech X

Walkuuloldiuszaumsainisigoiu (UX)
lLa=NISWNavI:=iAIVaLEUD

Download UX logo

Logo File Figma



https://scbtechx.sharepoint.com/:f:/s/uxchapter/Elrj00G3-Y9MmugFkZ_L1YIB0nhTosJCMWQ3hqX4NI2Ztw?e=gYSnnB
https://www.figma.com/design/ktL9c67LNflFOEbqnnVecV/UX-Logo?node-id=0-1&t=EWE5vBXgRbbav4A1-1

Logos & Usage

Logo Construction

Iasvasivlala

€ msoonuluuMonus "U" ua:z "X"

aonus "U" ua: "X" gnaanuuuddeuudna lugals
(Modular Approach) lagld sunsvisuipsianSgusie
udgoav @ukutia:lAvuu WoadvAnuddn
Woulovua:lkaau

szg:K1vsoulala (Clear Space)

@ Au1vavs:g:K1v (Origin of Clear Space)
. szgzkwsaulaligafkualaslduuna kiviud (1/4) vov
"X" WukusI0
. (M "X" [asuavonlalavovusynid SCB Tech X

@ S0aUs:zavAvov Clear Space
. IWUAIUTQULANSUIVLAU
lasUovAunnugvikgonivaigaisaulala
. drglklalaauqauazloadu wWathUlduuuwaawasucv o

¢ wuonvnisls Clear Space

Govi stozKvdudagvlios 1/4 vav "X" saulald
lWmasowlalalnduoulanans, Ul kdaovAUs:naunstiwndu
o uinathul

K1UDILADKULFD, ASTWA
képovAUs:naufisunduawmmeluwun Clear Space

N\

UX logo

¥,
&\

Part of SCB Tech X

UX Part of SCB Tech X

UX logo

UX Part of SCB Tech X



Logos & Usage

Logo Sizes

Minimum sizes

¢ yuraducd (Minimum sizes)
e AISANKUQ vuNQUUM vavlalavialkuuldin

ﬂ‘:‘mjﬂuupua:msmuaaﬂua\)[afnazlulaama -0PX 20mm/ 0.8in
WaunUlsoiu N o
D <
Jeon Jeon

o 1U2VD1IA ANWAzIBgquovIoFOWUW (Print)
gonndaddna (Screen-based media)

o F0WuW: 300 dpi (Dots per inch) Dlgltal Print
e do0vna: 72 dpl To ensure legibility and impact, the UX To ensure legibility and impact, the UX
X o logo should never be reproduced smaller logo should never be reproduced smaller
e QOUU [a[ﬁanmsaqadaiﬁlﬁﬂa\ﬂﬁmﬂm'ﬂuﬁaé\)WuW than 70px in any digital communication. than 20mm in any print communication.

laglumiknstWaldanaumMw



Logos & Usage

UX +
SCB TechX Logos

asgunsiglala UX ua: SCB Tech X souau
Wadlala UX unldviumounaaulala SCB Tech X

asein2 lald SCB Tech X Adsduuia 60% vavlald UX

Wovon UX agmeld SCB Tech X
LadaviianulaataulupiuzovAUs=nouKkan

Jadoulvorelknvasvlaliqoulovaulaglullala
SCB Tech X lkaytaulusunau UX

asain2 Tald SCB Tech X Aiduuia 70% vavlalid UX

Wolk UXgoaviluaalwiakanuoavalsu
yooaswavaqasskiwnvaovlald las Uik
SCB Tech X qlaatauiaulu

Wasawauqaanivaigm » knvaovlalAQuiukividen
luugon>wautdonau

tsluonaisnivniskéoadlsundoavnaisuaavivaavuusud

\
\
VAN I\

SCB TECH™

In some cases, it may be appropriate for the UX logo and the SCB Tech X primary logo to appear in the same design. In
such cases, both logos should be aligned on the same baseline grid, with their x-heights matching, as shown in the image
above. The SCB Tech X logo should be 60% the height of the UX logo, as UX falls under SCB Tech X.

When UX is a subcomponent of SCB Tech X, the SCB Tech X logo should be smaller than the UX logo to emphasize that
UX is part of SCB Tech X. Using a size of 60% ensures that both logos are connected, reflecting their relationship within the
same organization, without making the SCB Tech X logo appear too large and overshadowing the importance of UX.

>‘ SCBTECH’

In some cases, it may be appropriate for the UX logo and
the SCB Tech X logo to appear horizontally in the same design. In such cases, both logos should be aligned on the same
baseline grid, with matching x-heights, as shown in the image above. The SCB Tech X logo should be approximately 70%

the height of the UX logo, as the emphasis should be on UX.

This sizing ensures that UX remains the primary focal point, with greater emphasis placed on it than on SCB Tech X. By
making the SCB Tech X logo 70% the size of the UX logo, we create a balanced design that connects both logos while
preserving the prominence of UX without making SCB Tech X too prominent.



Logos & Usage

UX +
SCB TechX Logos

A1slddondiu "Part of SCB Tech X"
W0usslumsoaanuuulalafusuuuukivn sdaulau

wdgamwu lumsuand UX wWudiuklvuaw SCB Tech X
chomndsnvlalad (Aldlald SCB Tech X uuna 60% Ko

70% vov UX) 380 voglk UX Tdas=urndu
lasTudavadiunsauuavlalidu

b )
¥olKk UX Dlnanuaduavmovdadu uagvavAIUIUWUSAU

SCB Tech X Part of SCB Tech X

LWUUTLKUI=AU onaismalu, msdaaaismaluavAns,
KSonsuntaus UX lupiuzkudgvudas=nolu SCB Tech X

tsaaun UX doavaisiidds:ua:udaavidnanuyaivavadwvisalu



Logos & Usage

Logos on
Background Colors

. mstgviulalavuwurkavacv

¢ misiglalauvutGud (Full color Logo) v/ 0% Black v/ 10% Black X 20% Black X 30% Black
. lTalauwuuldud Adslsuuwukavnaivuin
kZaliaurAtuu

kan@aevasislalauuuiduduu
WukavhdAUIGUs:Gunav (Mid-Tone
Backgrounds)
wsizo1aMmiklalaviaoAdudauLa=ougn

X 40% Black X 50% Black X 60% Black X 70% Black

v 80% Black v/ 90% Black v/ 100% Black



Logos & Usage

Don’ts
(Mistakes to Avoid
in Logo Design)

wolklalanvAdwiWuiloodw
AJYSkanlagvyaRawaraavaalud:

UA

¥ Don't change glyph or user X Don't stretch or distort the ¥ Don't change the logo ¥ Avoid rotation
different weights logo’s radio composition

KIULWAYUADIUKUIYDVCDDAYS

KU 8a (Stretch) wSadulala
[uoD=tWuuousuKkSoLLUDAY MK
[alaqRaweuuazuianwiluloow,

82
N\

KIudaudiukuLuavmManus "U" ua: X m ﬂtu[a[ﬁ, ¥ Don't change the position of % Don't pair the logo with ¥ Avoid Ising busy ¥ Do not place the logo on a
U and the 4 pillar colors. marks that may be background background that matches

confused as logos its color.

® %
&\

KiuvalSgvavAUs=nouvavlalalku,

Klukyu (Rotate) kSadgvlalalunansey,

KiwuhlalalulgsounudeyanuyainSolonoudu ¢
novanidNadWudiukltivuovlals,-

kKo wlalAvuwukavnidadaangduBoukSagLIKY, -

kKiudwlallavuwundidodauaulala



Logos & Usage

Logos on Photo
Background

mstalalanvui&ud (Full Color Logo)
AdS{glawlzuu Wukavnadouia (Very Light) kSaiiauin
(Very Dark) tiuu

msldanwWukavnunaunsiadgvysdelklalagonv
ADIUAUBOLLAzDIUDIY

X gwtslalalGuduunmwangrsawurkavlad (Gradient)
NdAdIWEUGDU
Buucadlalan:gn1v uuUWUNNaOYUIAKSaTAUINYDVAIW
Wukavnid ds:aunaiv (Mid-Tone) KSo

UovAUs=noudDNudUUIA odmiIKklala
alugakSanauluauwuKkao

wudINLAaAEL
aDwudovlslalavuwurkavndudou AISIWULALEDSIUSYLLED
(Overlay) KSaldwurkavanusovsulala

v Thelogo remains legible when placed on dark X The logo may become indistinct when placed
backgrounds. over mid-tones or areas with a lot of color.

asdyddaulkudddlala
goAvAIUAUTauazaulavieiunnnslioiu
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Visual Identity

Brand Palette

@ 3ran (Core colors) Primary color
Us:noudde 4 dkan AtglanvlusUuuu diu (Solid)

ua: [as:=au (Gradient) Technology Wisdom Pioneer Passion
'c—‘i'lhé'] ﬁlﬂua\)ﬁUS:ﬂauao'] ﬁfyua\)é_c]é_ﬂ U‘ﬂjllUSUd . R22 G 200 B247 ’ R147 G115 B249 R249 G189 B56 ' R255 G109 B94
o . e H#16C8F7 #9373F9 #FOBD38 #FF6D5E
yroadwadnuaauauaznainlaois S TEG O 5036 C 5147 b 48.6C
Ce8 MO YO KO C54 M72 YO KO CO M31Y85 KO CO M72 Yoo KO
H#OOC2F3 #8560A8 #FDB740 H#F26C57

@ Gsov (Secondary Color)
. WwWo wumUBau (Clarity)

‘ R250 G59 BS8I1

‘ RO G139 B255 . R249 G12 B46

‘ R139 G67 B247

PTI5-7 C P96-7 C P 30-7c P48-6 C
o 2 2 2 C71 M85 YO KO CO M60 Y87 KO CO M87 Y58 KO
uﬂU}uau UoAdU (Text), lduvau (Strokes), CBE M5 YO KO 694890 HFER728 FDBASE)
lLazwukav (Backgrounds)
lunsaindoavnstdulklaudaiu
Secondary color
R51 G49 B50
P The secondary color is used for clarity and to enhance contrast in text,

strokes, and backgrounds where stronger emphasis is needed.
P179-15C




Visual Identity

Typography

woud Prompt lla: Montserrat
anaoALUUUIlKivIUSIUAUlGE Gredlsunnuale
21UV1Y LlassavsunvmMwilnguazavaguldaaividnnu

€ Montserrat — Ik1=d1KSU Koo (Headings)
- loalaudoedlsun Kul Quluiioodw
lazidAd>wiWuaina

— 2

- ¥8lKKITDQAQQMIUAzdSIVAIUUNGDED

€ Prompt - IKk1=d1KSU WWo k1 (Body text)
. 91UVY savsumdnysinglad
lLaziA1SPALUUNAUQAnAUAaIDNYSIVANY

. {kADWSEn Fawu Glasvaswndus:dgu
A=y g(kN1SIIUSIUSU

Download UX Font

Font File

Montserrat Aa
For EnglishLanguage = = =
Regular Medium Bold
Prompt
anmsSumuning
Regular Medium Bold

® ® ® The Prompt and Montserrat fonts complement each other well due
Th IS IS head I I ne to their modern design, readability, and seamless compatibility with
e both Thai and English. They create a balanced, contemporary, and
UADKOUDSOV user-friendly aesthetic. Montserrat is ideal for headings, offering a
bold, professional, and globally appealing look, while Prompt is well-

suited for body text, ensuring clear and structured readability in Thai
while maintaining harmony with English characters.

This font combination is perfect for UX/UI design, websites, and
documents that require a modern, professional, and visually cohesive
appearance. Use Montserrat for headings and Prompt for body text
to achieve a refined and polished design.


https://fonts.google.com/specimen/Montserrat

Visual Identity

Typo Scale

UAswuduia: 25%
Wuniswuyuramanauyslaals 9as1dou 1.25 1m
YovuuIOnDUKUN

. [AWaawsn duqallazauve
IkuzAULdokINAavmsikqQulus:iiauuaziniu
yau

@ 1.250% (Major third) » wuizAu UI/UX design
NdovAS AUALNEUD

€ 1.333x (Perfect fourth) »
IKU:AUAISDRALLUUAGEYMS ANUTaALAUYDYKITD
@ 1.618x (Golden ratio) » 1KUI=AU

VUG BUNGVASAIIUKSKS
LLaauqanvagmnadyvIy

Heading - XXL

Font size: 64px (4rem)

Heading - XL

Font size: 56px (3.5rem)

Heading - LG

Font size: 48px (3rem)

Heading - MD

Font size: 40px (2.5rem)

Heading - SM

Font size: 32px (2rem)

Heading - XS

Font size: 24px (1.5rem)

Body LG - XL

Font size: 24px (1.5rem)

Body LG - XL

Font size: 20px (1.5rem)

Body LG

Font size: 18px (1.5rem)

Body MD

Font size: 16px (1.5rem)

Body SM

Font size: 14px (.875rem)

Body XS

Font size: 12px (.75rem)



Visual Identity

Imagery and
Photography Style

FoavasnviudunulagudavikikuavussonnmAnwandouas
SOUUDAU Tuylglasumwanuyaiuavilusudlukailsaiu

¢ palquuavdloamwane
A1SHIUSIUAU
. mwuaavlAtiuiiv AuAMvusIuAu wane
uanWasundnUAQLRU Lla:aaFulpsiudAu ¥igasfAau
msdoaisnidus:=ansmw uazmsriulduiufudounsy

anwluiioadw
winmwazlikaousantdunulav
wagvavAULWuboodwluuSunyovaisus:yu Msivu
lazAISUNlduaavasunIwanuyaduavIlusudikQ
UhiGodouazluavAnsinguiasau

msdaansuansiau
- mMwidu AdAsyyovnsdaals nomgluniuuazauganm
UAavIKLRUAL ASzUIUMISITIVIULLA:ASIEDUCDSIKI VAU

ussenmAndandvuastduias
FrGUINNMYARaUAAYLLA=SDITUYILALLIU
ydeasvussgINANdUdULEAzduAULDY

MiALUSUAQ WhavMgUaziwavudn

It can enhance the brand's image in several ways:

2.

Collaboration:

The images depict the team working
together, having discussions, presenting, and
making decisions, reflecting an environment
of effective communication.

Communication and Presentation:

The images emphasize the importance of
communication within the team and with
clients, demonstrating methods of working
and connecting that foster strong
relationships.

Professionalism:

While the images appear casual, they still
convey professionalism in meetings, work, and
presentations.

Open and Friendly Atmosphere:

The relaxed and smiling expressions create a
welcoming atmosphere, making the brand
feel approachable and positive.

Using these images will help the brand appear professional yet approachable, without being too rigid or
overwhelming, while reflecting teamwork, creativity, and an open-minded work environment.




Visual Identity

lconography

{GsunsvisuipsuaniSeume (Simple geometric shapes)
. 1duuassunsvndausdelilonau
qazoramua:ztihUlslakarnkay

vauuuuazdulAviduuda ¥etklonauq Wuldasuaszignivoie
. aanWugvAs=avyavLdu MAalsuQLlusssuuvd

A2UKUYRVIEUNEULEUD
- mMsldldundukuninAuysdelk lanounnddqlduyaldednu

- MiklerouquiuidaodwuazikuizAaumsidoiuluskarguwaawasu

JadhunauaqauazavAus:naunidlasvasva
. Miklonouqilus:uuua: awumldavigudiuvunalan

¢ wuonmvumslsiduvou (Stroke Guidelines)
o yuralduvau (Outline Stroke) dGoavtu 2PT aaaanan
. luoa:1l510u vouvovlonoukSolsluaraars (Patterns)
AJSSAIAIIUKUNYDVLAUTRAVN

- ¥298lk AuAUBauovlorauluidalUilogngorkSauene

Download UX Product icons

icons File

Concept Testing

o

4+

Product Design

+

Customer Insignts

Prototyping

Usability Testing


https://scbtechx.sharepoint.com/:f:/r/sites/uxchapter/Shared%20Documents/Ux%20Brand%20and%20Logo%20Guidelines/UX%20Product%20Icons%20and%20Illustrations?csf=1&web=1&e=FnWIUq

ILLUSTRATION Sucouiau

Development process




BRAND GUIDELINES et

lllustration eees @ ¢
2025 concept

Empathy Be curious & Active listening & Start doing & Give & Receive Team success Work with fun
Work with empathy Keep learning Speaking up Be practical feedback is my success & happiness
ith kehold

A RS RS Interested in learning new things Listen to understand and Can do attitude with Feedback is key We're the one team. Happy people produce
and stay open to new possibilities respond properly, not to judge. a realistic plan to any development. Going together, growing together. great work.

Dare to speak out and enter into discussion.

innovation and unique design intelligence and deep knowledge compassion and support



Visual Identity

IHlustration

Key Design Elements: 3 Essential Guidelines

To ensure consistency with the brand identity and maintain visual
harmony, the design must adhere to the following three key elements:

1. Color Palette & Usage

- Use the illustration color palette to maintain brand consistency.

- Main characters should incorporate gradient colors to add depth
and dimension.

- Supporting elements should use solid colors with T00% and 50%
opacity to introduce layering and depth as needed.

2. Organic Shapes & Negative Space

- Soft, rounded organic shapes should be used to create a smooth
and friendly aesthetic.

- Negative space should be strategically utilized to enhance clarity,
simplify the composition, and reduce unnecessary elements.

- Emphasize minimal design for a clean and structured visual
layout.

3. Stroke Usage

- Strokes should not exceed 10% of the total design composition.

- Strokes should be used to express facial expressions or
emphasize key details, bringing life and character to the
illustration.

- Ensure stroke thickness and color complement the overall
design, avoiding excessive complexity or visual clutter.

Download UX illustration

illustration File




Visual Identity

Brand Elements

aVAUS=ABUYDLLIUSUG A ddudAryNAIKuQdnanyaivavLIUSUG LlAmEIgdSIvALLAACIVDIAALLLY dVAUS=AdUIKATUDUNUINd1AYluNISasIL AdAYaINFalDU
wazriikuusudidunaadiunauwaawasuuaznndaduWanuanm

)( ‘ SCBTECH”™




Visual Identity

Brand Elements

¥I9aSvMAUUDLLUSUATKLLTLLASY

Let's TRANSFORM
Your Product Experience Together

Let's TRANSFORM
Your Product Experience Together

| et’'s TRANSFORM U3¢ U3¢

your product
experience together

Let's TRANSFORM
Your Product Experience Together

Let's TRANSFORM
Your Product Experience Together

U3<

U3<
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Wwumsaasiwsud (Brand Recognition) tunagavnv hilAuusududvunsviu

U)\' ‘ Accessibility U)" | Book Club U)( ‘ UX Engagement U)" | Branding Lab

Empathy

Work with empathy
with every stakeholder
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sz:uusUnsonlasuusouumaldonisvingiauavlala yogdaswadraargwukavnareviu, nstvalnaaulkd uazlonaudeyanual
(tduyaundsdnIuKUT 2PT tauo luna:lsdrnSuvoulonounsSoaraaracveg)

Download UX Pattern

Pattern File



https://scbtechx.sharepoint.com/:f:/r/sites/uxchapter/Shared%20Documents/Ux%20Brand%20and%20Logo%20Guidelines/Ux%20Patterns%20and%20Social%20Template%20Examples?csf=1&web=1&e=io4aV6
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Voice & Tone




Voice & Tone

Voice

The voice of UX Services reflects our identity as a professional
UX partner to leading businesses, committed to solving
problems or creating new opportunities for businesses by
developing impactful UX strategy and user experiences.

Empathetic

We recognize that every business challenge impacts real people. We speak with
an understanding voice because we know feeling heard builds the foundation for
effective partnerships.

Do: "\We understand how this issue can put pressure on your team."

Q Don’'t: "We see this problem a lot. It's not a big deal!"

Confident

Since our statements are backed by proven expertise and insights focused on real
business problems and measurable solutions, we speak confidently to give clients
certainty that their challenges can be solved.

Do: "Based on our past usability testing, this solution can increase the
success rate of user onboarding by 20 percent.”

Q Don’t: "We could try this solution and see what will happen."

Energetic

We approach challenges with positive energy and genuine curiosity. Our
energetic voice inspires creative thinking and engaging to all stakeholders.

Do: "This issue can be a great opportunity to improve the overall user journey.”

Q Don’t: "We don't have many options. Just do what we can and move on.”



Voice & Tone

Tone English

UX Services communicates with a professional tone that
establishes our expertise and credibility.
P Y Do e Don't

While we can adapt our tone to better suit formal clients or
informal channels, we always maintain a level of

Hello Hey there
professionalism that reflects our position as a trusted UX Are you sure about that? [
partner for business leaders across industries That's outside our current scope That's not my job
| apologize for the mistake My bad! Coffee hasn't kicked in yet
Sincerely, XOXO
This is a great news! OoOMG!!
UX insights Shocking UX secrets!!!

Thai

Do Q Don’t

dyadnasu/a’adn: avu/an

nanAuulduzASU 191DSVLKSDASU
viudaguanalaunisianavAulBuzas is1luTdanavAulBuuudin:

volnuASuU InunAsu wAUullauavgvlurivuasu
AJ2gAULAISW AdgAUAQAL

1S18udno:Us:AAN $V0OVY

LUDAQLUDYKAavVIURAALLUU UX INgADIUAULIU UX NAEUADYNY
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Which UX logo is correct?
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Logo UX ualaanaov?
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Duizr

Technology

‘ R22 G 200 B247

#16C8F7

P115-6 C
Coe8 MO YO KO
#OOC2F3

' RO G139 B255

#OO8BFF

P115-7 C
C86 M45 YO KO
#007Bcl

auszormusudc UX gaslsurvus?

#9373F9
P93-6C

#8560A8

#8B43F6
P96-7 C

#69489D

‘ R147 G115 B249

C54 M72 YO KO

R139 G677 B247

C71 M85 YO KO

A1ai1un 02

R249 G189 B56
#FOBD38

P 14-7c
CO M31Y85 KO
#FDB740

R249 G12 B46
HFO7E2E

P 30-7/c
CO Mo60 Y87 KO
#F58238

Passion

‘ R255 G109 B94

#FFoDSE

P 48-6C
CO M72 Yo6 KO
HF26C57

R250 G59 B8l
H#FA3BS5I

P48-6 C
CO M87 Y58 KO
H#DB4252
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Duizr

Technology

‘ R22 G 200 B247

#16C8F7

P115-6 C
Coe8 MO YO KO
#OOC2F3

' RO G139 B255

#OO8BFF

P115-7 C
C86 M45 YO KO
#007Bcl

A1ai1un 02

auszormusudc UX gaslsurvus?

Wisdom Q

‘ R147 G115 B249

#9373F9

P93-6C
C54 M72 YO KO
#8560A8

R139 G677 B247
#8B43F6

P96-7 C
C'71 M85 YO KO
#69489D

Pioneer Q

R249 G189 B56
#FOBD38

P 14-7c
CO M31Y85 KO
#FDB740

R249 G12 B46
HFO7E2E

P 30-7/c
CO Mo60 Y87 KO
#F58238

Passion

‘ R255 G109 B94

#FFoDSE

P 48-6C
CO M72 Yo6 KO
HF26C57

R250 G59 B8l
H#FA3BS5I

P48-6 C
CO M87 Y58 KO
H#DB4252
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A1a1un 03

Creator . ™
Exceptionally creative, visionary, and reator .
&

iInspired by the boundless power of

. — Exceptionally creative, visionary, and inspireds
imagination

by the boundless power of immagination

)( ‘ SCBTECH™ )( | SCBTFCH™
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Quiz Element nuwwils valaandav?

A1a1un 03

Creator

Exceptionally creative, visionary, and
inspired by the boundless power of
iImagination

)( ‘ SCBTECH™
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A1a1un 04

Creator &
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Which of the following taglines is correct?
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Mastering UX Brand Guidelines:

Feedback Form




